FOR IMMEDIATE RELEASE:

Speedpro is “Wrapping up the Market...”

Speedpro is emerging as the Nation’s #1 Vehicle Wrap Source.

Can any company really change the face of America?
Just when you think that, “it's all been done,” That
most potential, for new and radically different growth
is gone, a company like Speedpro comes along, with
an impact, that will literally alter the way we all view
our world. Those changes are taking place right now
and you may have seen some evidence of that,
because it's right in front of your eyes.

Speedpro is applying extreme graphics to the exterior
of cars, trucks and vans, even truck trailers, to create
one-of-a-kind, show-stoppers. We aren't talking;
standard lettering or even simple designs and logos,
but amazing designs with major, extraordinary impact.
These designs are so unique that they create a
powerful impression with potential customers and the
businesses they represent.

Speedpro is “wrapping” up the Market...

The images are created on durable adhesive films
and they are expertly applied to the surface of any
vehicle, creating “moving billboards.” Imagine the
process as sort of a ‘shrink-wrap’ for cars that lasts 4-
5 years or more, actually protecting the original
painted surface of the vehicle (from fading, rock
chips, abrasion, etc.)

Documation knows about “Branding.”

Forward thinking companies like Documation know
the power of unique, impactful branding. Recently,
San Antonio Speedpro completed a fleet of 32, fully
wrapped Scions and these moving ads, create major
brand awareness for Documation. Consider the
comparison of billboard advertising to wrapped cars:

SeaWorld Bus Fleet - San Antonio, TX

- The average billboard will cost $7,825. over the
course of a 6 month campaign.

- A wrapped vehicle will cost less than half of that and
last for 5 years.

- Vehicle Wraps garner about 8.4 million impressions

in a 12-month period.
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Documation wanted to take a full step ahead of their
competition and accelerate brand awareness. In




addition Documation is benefiting from a truly
professional and consistent presentation to their
existing customers, daily.
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One of 32 Scions wrapped for Documation

This impact is not just limited to business. An equally
impressive market that Speedpro services, is the
consumer segment. “People today want their cars or
trucks to exhibit their own individual personality.”
Says Blair Gran, Founder and CEO of Speedpro.
“They want to create a unique impression and they do
so with custom rims and after-market auto detailing. It
is a huge market segment. We are now being
approached by consumers to create unique finishes
on their vehicles...from Camouflage patterns to
unique textures and graphics.”

This trend is growing quickly and there is virtually no
limit to the designs. Frank Fellers, CEO of Fellers
INC., the Nation’s largest graphic film supplier states,
“People can let their imaginations run wild. | have
been in the graphics industry for more than 20 years
and | will tell you that | believe, sometime in the not-
to-distant future, people will have a hard time
remembering a regular, boring paintjoh. The
popularity of this product is tremendous and its
gaining major momentum. We have worked with
Speedpro for years and agree with their vision.”

You might say Mega Wraps company vehicles are
"double-wrapped.” You seg, the graphics on

their vehicles are depicting their wrap-style
sandwiches. Mega Wraps specializes in "delicious,
healthy food served fast."
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Immy Verjee, Director of Operations and Business
Development for Mega Wraps, shares some of the
effects their signature VW Bug wrapped vehicles
have had on their business. With franchised stores in
both the U.S. and Canada, Verjee says their wrapped
vehicles have given them quite a bit of attention and
positive feedback, as well as "absolutely" being worth
the cost of the wrap ("much more cost-effective than
radio and direct market TV"). Mega Wraps vehicles
are wrapped by Speedpro Imaging Centers from
Dallas Texas, to Toronto, Canada.

According to the US Bureau of Transportation,
there were more than 243 million vehicles on the
road in 2004. That number is expected to top 350
million in 2007!

It is estimated that within 7 years 45-48% of all
vehicles on the road, will have some form of graphic
customization or wrap. Consider that only .026% of
vehicles currently have some form of imagery or are
fully wrapped. The potential is truly staggering...
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